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| SEMIZS ( ComRatings ) 2WCHIERAMIBASEYS |, Al ST SR EHED TR TE.
 FAMEHEMRIRSZE, ComRatings is the leading Internet video marketing platform, providing
. analytics and optimization tool, technology and solution in China.

- FANETHEMBZ T ERIEF AP OSBRSS DAO(Digital Analytics & Optimization ) |, F2 !
 BREATUREARETR | ISRt BN E R | B S SRS R TES NS |
| $HRYIEERENREE, Based on our proprietary digital analytics & marketing optimization pIatform, and
. integrated Internet video media resources, our mission is to help advertisers get the best results

. through proper advertising allocation.
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